\J
<
=
1
3
1
O
ol
Ul
=i
O
o
-
b
i
1
e
<
i
1
L
W
LA
L
-

v
Ll
E
-
o
-~
ul
.
o
A
O
-
=
et
L
e
:
@
o

(Vp)
2
C
(D)
W,
O
<
N
o)
Q
>
I
O
@)
(Vg
>~
a8
5
Y
@
T
4
=l
o70)
-
O
—
o

L

oy G b L v oo Khaias 2aaa boes cca o i .

oy B L=
_Uhge.ue
I ¢ = = < 9 U
w0 2o ae =
£ & = T8
+ Q ¢ -
e Q o QD
O = = ¢ Y §, -
- - ~ M O LLI
— @ S
m =S -5 E
t 2P0 6. ., i
EReaSt..Uh._L N
NP D @ = L -
2l o= 2230, 3 K
oM 0 -C O O ~
vz cC. c o 9 = O =
W e g NE Lo e
M U...u.m.lUmwg L
_ﬂnwmwmmmm .
iad (1 << 05 =
AMhrnnrO
- = + I = ©
= G =
e TS & =

%,
5
-~ ):.u -

ST
3

<
: o

R T . S AL AL
> - - b . R S =y ﬁ.mt;.{.r

/)] o
bid o
- B
3 & m
0 I=
_____V- S 5 @ =
Q o = Z Q
- EDTS S
@N L 2652 C
283570
- O m e E 0D
O mhe
n 2 g 2 F

SCI AN

et

1
»

POWER WORDS LIST

'Y THE ULTIMATE

R.O.T. FORMULA

Use the R.O.T. Formula for Writing

=¥ THE MAGIC

) 4 Q
25 2
C OO
e
e R =
20
E 9
MUS-HIv
an.um
thn
Vg
— © O O
il o T
© . O
m&.mw.
m.mmm
uows
V = o -
of G =i )
CEOECCD
S Tie e
mwmm
c c 9 a
— v O C

the “secret sauce”
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http://coschedule.com/headline-analyzer#
http://blog.socialmediaadgenius.com/copywriting-exercise-for-facebook-ads/
http://blog.socialmediaadgenius.com/facebook-ad-copywriting-formula/
http://blog.socialmediaadgenius.com/how-to-write-emotional-headlines-for-facebook-ads/
http://blog.socialmediaadgenius.com/headline-formula-for-facebook-ads/
http://www.aminstitute.com/headline/

